
1. Promotion Brief Description

2. “About Us” and “More Info” text

3. School Profile Information

4. Creative

5. Targeting (only for applicable campaigns)

6. Delivery Instructions

7. Program offerings and brief descriptions

 

• Headline: Maximum 60 characters (including spaces) please make this a call to action.
• Maximum 300 characters (including spaces) this should be a quick summary of what your school 
  has to offer. 

• Provide general information about the university, including accreditation, history, campus culture, 
  university size, values and other pertinent information.
• Each section should be in an organized paragraph, 300-500 characters maximum 
  (including spaces). 

• The following information is needed:
1.

2.

3.

4.

5.

Profile: School Type, Religious Affiliation, Enrollment Costs, Tuition Costs

Academics: Student to Faculty Ratio

Admissions: Number of Undergraduates, Graduates, Part-time, and Full-time Students,
Number of Applicants, Number Accepted, Freshman Retention Rates, Required GPA Score, 
Average GPA, Required ACT Score, Average ACT Score

Cost & Aid: Cost of Room and Board, Meal Plans Offered, Other Costs, Number of 
Freshman Receiving Aid, Financial Aid Options, Scholarships Offered, Grants Offered

Student Life: Athletics and Sports, Social Activities

• Required sizes:
     1. 88x31, 88x60, 120x60, 125x125, 300x90, 728x90, 800x300

• Attach copies of any other standard, email, banner, pop and text creatives that may be used to drive traffic for your campaign.

• List of States, Zip Codes, Countries and Gender in Comma Deliniated Value (CSV) document or list 
   customized targeting parameters in a clearly defined Word document.
• List any Program Campus Targeting parameters, or Program/Degree Level Targeting parameters

• In same format as excel template provided.

• Provide instructions on how you want your leads delivered, along with the format in which they should be delivered 
  (Real-Time Post, CSV, TXT, FTP, etc.).
• Details:

1. If Real-Time Email: email address, subject line, sample format that shows exactly how to send data.

2. If Real-Time Post: list of all field values, required or not, display value, max length, number of characters, type  (text,       
    textbox, dropdown), notes, sample post string destination to post leads to, and a list of server responses (or how to  
    translate them). Test / Production set up URL parameter and reporting login required to verify lead acceptance.

3. If Batch: FTP: URL, username, password, sample file name and additional information. Frequency (daily, weekly, etc.),  
    time of day and a sample file format with delimiter and header if applicable. Email: Email addresses, subject line, body  
    text, file name, sample file and frequency (daily, weekly, etc.).
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